
QUICK TIPS 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint template requires basic 
PowerPoint (version 2007 or newer) skills. Below 
is a list of commonly asked questions specific to 
this template.  
If you are using an older version of PowerPoint 
some template features may not work properly. 
 

Using the template 
 

Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set 
your preferred magnification. This template is at 
100% the size of the final poster. All text and 
graphics will be printed at 100% their size. To see 
what your poster will look like when printed, set 
the zoom to 100% and evaluate the quality of all 
your graphics before you submit your poster for 
printing. 
 
Using the placeholders 
To add text to this template click inside a 
placeholder and type in or paste your text. To 
move a placeholder, click on it once (to select 
it), place your cursor on its frame and your 
cursor will change to this symbol:         Then, 
click once and drag it to its new location where 
you can resize it as needed. Additional 
placeholders can be found on the left side of this 
template. 
 
Modifying the layout 
This template has four 
different column layouts.  
Right-click your mouse 
on the background and  
click on “Layout” to see  
the layout options. 
The columns in the provided layouts are fixed 
and cannot be moved but advanced users can 
modify any layout by going to VIEW and then 
SLIDE MASTER. 
 
Importing text and graphics from external 
sources 
TEXT: Paste or type your text into a pre-existing 
placeholder or drag in a new placeholder from 
the left side of the template. Move it anywhere 
as needed. 
PHOTOS: Drag in a picture placeholder, size it 
first, click in it and insert a photo from the 
menu. 
TABLES: You can copy and paste a table from an 
external document onto this poster template. To 
adjust  the way the text fits within the cells of a 
table that has been pasted, right-click on the 
table, click FORMAT SHAPE  then click on TEXT 
BOX and change the INTERNAL MARGIN values to 
0.25 
 
Modifying the color scheme 
To change the color scheme of this template go 
to the “Design” menu and click on “Colors”. You 
can choose from the provide color combinations 
or you can create your own. 
 
 
 
 

 
 

 

QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint 2007 template produces a 
36”x48” professional  poster. It will save you 
valuable time placing titles, subtitles, text, and 
graphics.  
 
Use it to create your presentation. Then send it 
to PosterPresentations.com for premium quality, 
same day affordable printing. 
 
We provide a series of online tutorials that will 
guide you through the poster design process and 
answer your poster production questions.  
 
View our online tutorials at: 
 http://bit.ly/Poster_creation_help  
(copy and paste the link into your web browser). 
 
For assistance and to order your printed poster 
call PosterPresentations.com at 
1.866.649.3004 
 
 

Object Placeholders 
 

Use the placeholders provided below to add new 
elements to your poster: Drag a placeholder onto 
the poster area, size it, and click it to edit. 
 
Section Header placeholder 
Move this preformatted section header 
placeholder to the poster area to add another 
section header. Use section headers to separate 
topics or concepts within your presentation.  
 
 
 
Text placeholder 
Move this preformatted text placeholder to the 
poster to add a new body of text. 
 
 
 
 
Picture placeholder 
Move this graphic placeholder onto your poster, 
size it first, and then click it to add a picture to 
the poster. 
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Social media platforms allow us to expand our 
professional networks outside of our workspaces 
into the global community (Robbins & Singer, 2014; 
Veletsianos, 2013). 

•  Professional Learning Communities (PLCs)          
à Professional Learning Networks (PLNs) 

 

Carpenter and Krutka (2014) found that the most 
common reason cited by K-16 educators for using 
Twitter was professional development. 

 

Immediate access to information presented in a 
brief format (Carpenter & Krutka, 2014) 

 

Another method of communicating with school 
stakeholders (Mullen et al., 2014) 

 

Tillman, Dinsmore, Chasek, and Hof (2013) 
discussed using social media in counselor education: 

•  Recruiting prospective students 

•  Integrated into curriculum 

•  Student extracurricular engagement 

•  Ethical issues and preliminary implications 

Helpful in the research process (Singer, 2014): 

•  Learning about new trends 

•  Soliciting participants 

•  Getting feedback on manuscripts & ideas 

Background & Relevant Literature 

Defining the Topic Social Media Platforms & Professional 
Usage in Counselor Education  

 

Ethical Considerations 
Social Media:  
•  “the collection of online platforms that 

facilitate user-created content and interactive 
communication between two or more 
individuals” (Mullen, Griffith, Greene, & 
Lambie, 2014) 

 

Professional Usage: 
•  Professional development 

•  Professional networking 

•  Collaboration 

•  Resource/Idea sharing 

 

The Role of Social Media in Professional Development for Counselors-in-Training 
Christopher T. Belser 

Doctoral Student, Counselor Education & Supervision 
College of Education and Human Performance 

University of Central Florida  
 

•  Separate personal and professional profiles to 
prevent blurring of professional boundaries (ACA 
Code of Ethics, H.6.a). 

•  Explain boundaries of counselor/ client social 
media engagement in the informed consent (ACA 
Code of Ethics, H.6.b). 

•  Similarly, explain the boundaries of counselor 
educator/student and supervisor/supervisee 
engagement on social media at the beginning of 
the relationship. 

•  Counselor educators, supervisors, counselors, & 
students should refrain from sharing confidential 
information on social media. 

•  Know social media policies of your university, 
site, or agency.  Their policies may be stricter. 

•  Credit others when they have contributed to your 
scholarship and activity, even if the collaboration 
took place through social media (i.e. If someone 
gives you an idea on Twitter, credit them; ACA 
Code of Ethics, G.5). 

•  Stay up to date with ethical codes. Social media 
was only recently addressed by ACA’s code, and 
others will likely follow suit in their next version. 

Counseling & Mental Health Hashtags 
Hashtag Description / Chat time 

#scchat School Counselor Chat 
1st Tuesday of each month at 8pm EST 

#mhchat Mental Health Chat 
Wednesdays at 3pm EST 

#SCcrowd School Counselor Crowd (International) 
2nd Wednesday of each month at 8pm EST 

#yourMH Your Mental Health  
Fridays at 12:00pm EST 

Other Hashtags 
#escchat: Elementary School Counselor chat 
#psycchat: Psychology chat 
#emchat: Enrollment management chat 
#PSCchat: Principal/School Counselor chat  
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Twitter: 
•  Microblogging application that allows users to 

share posts of 140 characters or less  
•  Utilizes hashtags to crosslink information 
•  Hashtags create smaller PLNs and facilitate chats 
•  Counselor educators can connect with live 

Twitter chats during classes or encourage student 
participation 

•  Locating information that hasn’t yet made it into 
counseling literature 

 
Facebook: 
•  Microblogging application that allows users to 

share longer posts. 
•  Can join open and closed groups based on 

interests, affiliations, and location (e.g. ACA, 
ASCA, School Counselors Rock, MHCCF, etc.) 

•  Can follow fan pages for organizations, public 
figures, news agencies, etc. 

•  Graduate program student groups can allow 
students to share resources (e.g. textbooks) and 
receive programmatic announcements 

 
LinkedIn: 
•  Social media platform specifically for 

professional networking 
•  Can create a professional profile that serves as a 

digital resume / CV 
•  Can connect with other users individually or 

through groups based on affiliations or interest 
•  Can endorse other members’ skills and write 

professional recommendations 
•  Great tool for post-conference networking 

Social Media Platforms & Professional 
Usage in Counselor Education 

Blogger, Weebly, & Tumblr: 
•  Blogging platforms for creating longer online 

posts, typically around a common theme (e.g. 
elementary counseling, eating disorders, etc.) 

•  Can write posts for a public audience or a target 
audience 

•  Can attach blogs to professional websites as 
supplemental information for clientele 

•  Can create a professional profile site with work 
samples, resources, and experiences 

•  Can write entries with practical application 
information about their research, about programs 
created or run, about new technologies or 
techniques, etc. 

 
YouTube: 
•  Video sharing site that allows users to upload 

original videos or watch others’ videos 
•  Users can create channels for others to follow 
•  Students can find or create videos demonstrating 

techniques or counseling theories 
•  Can be built into class projects (e.g. creating 

advocacy public service announcements, 
recording and sharing presentations, 
demonstrating activities/techniques) 

 
Skype & Google Hangouts: 
•  Video chat applications that allow for multi-site/ 

multi-member calling 
•  Virtual “face-to-face” conferencing for live 

meetings 
•  Users can share computer screens to collaborate 

and share documents, data files, and 
presentation materials. 

•  Counselor educators can invite guest speakers to 
present to classes 

•  Students can collaborate and meet for group 
projects 

 
Pinterest: 
•  Designed for sharing and organizing ideas, 

projects, and resources 
•  Can create “pinboards” for specific topics to help 

categorize resources, links, and pictures 
•  Users can search through other members’ boards 


