
QUICK TIPS 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint template requires basic 
PowerPoint (version 2007 or newer) skills. Below 
is a list of commonly asked questions specific to 
this template.  
If you are using an older version of PowerPoint 
some template features may not work properly. 
 

Using the template 
 

Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set 
your preferred magnification. This template is at 
100% the size of the final poster. All text and 
graphics will be printed at 100% their size. To see 
what your poster will look like when printed, set 
the zoom to 100% and evaluate the quality of all 
your graphics before you submit your poster for 
printing. 
 
Using the placeholders 
To add text to this template click inside a 
placeholder and type in or paste your text. To 
move a placeholder, click on it once (to select 
it), place your cursor on its frame and your 
cursor will change to this symbol:         Then, 
click once and drag it to its new location where 
you can resize it as needed. Additional 
placeholders can be found on the left side of this 
template. 
 
Modifying the layout 
This template has four 
different column layouts.  
Right-click your mouse 
on the background and  
click on “Layout” to see  
the layout options. 
The columns in the provided layouts are fixed 
and cannot be moved but advanced users can 
modify any layout by going to VIEW and then 
SLIDE MASTER. 
 
Importing text and graphics from external 
sources 
TEXT: Paste or type your text into a pre-existing 
placeholder or drag in a new placeholder from 
the left side of the template. Move it anywhere 
as needed. 
PHOTOS: Drag in a picture placeholder, size it 
first, click in it and insert a photo from the 
menu. 
TABLES: You can copy and paste a table from an 
external document onto this poster template. To 
adjust  the way the text fits within the cells of a 
table that has been pasted, right-click on the 
table, click FORMAT SHAPE  then click on TEXT 
BOX and change the INTERNAL MARGIN values to 
0.25 
 
Modifying the color scheme 
To change the color scheme of this template go 
to the “Design” menu and click on “Colors”. You 
can choose from the provide color combinations 
or you can create your own. 
 
 
 
 

 
 

 

QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint 2007 template produces a 
36”x48” professional  poster. It will save you 
valuable time placing titles, subtitles, text, and 
graphics.  
 
Use it to create your presentation. Then send it 
to PosterPresentations.com for premium quality, 
same day affordable printing. 
 
We provide a series of online tutorials that will 
guide you through the poster design process and 
answer your poster production questions.  
 
View our online tutorials at: 
 http://bit.ly/Poster_creation_help  
(copy and paste the link into your web browser). 
 
For assistance and to order your printed poster 
call PosterPresentations.com at 
1.866.649.3004 
 
 

Object Placeholders 
 

Use the placeholders provided below to add new 
elements to your poster: Drag a placeholder onto 
the poster area, size it, and click it to edit. 
 
Section Header placeholder 
Move this preformatted section header 
placeholder to the poster area to add another 
section header. Use section headers to separate 
topics or concepts within your presentation.  
 
 
 
Text placeholder 
Move this preformatted text placeholder to the 
poster to add a new body of text. 
 
 
 
 
Picture placeholder 
Move this graphic placeholder onto your poster, 
size it first, and then click it to add a picture to 
the poster. 
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•  Social media platforms allow us to expand our 
professional networks outside of our workspaces into 
the global community (Robbins & Singer, 2014; 
Veletsianos, 2013). 

 

•  Immediate access to information presented in a 
brief format (Carpenter & Krutka, 2014) 

 

•  Tillman, Dinsmore, Chasek, and Hof (2013) noted 
that social media can be used in counselor education 
to engage graduate students with activities outside 
the classroom curriculum. 

•  Hartley, Tarvydas, & Johnston (2015) presented 
applications for social media advocacy for 
rehabilitation counselors: 

•  Helping clients learn to self-advocacy 

•  Engaging in macro-level advocacy 

•  Educating the public on specific issues 

•  Building contacts and relationships 

•  Tips for using social media in advocacy 

Background & Relevant Literature 

Defining the Topic 
 
 

Ethical Considerations 
Social Media:  
•  “the collection of online platforms that facilitate 

user-created content and interactive communication 
between two or more individuals” (Mullen, Griffith, 
Greene, & Lambie, 2014) 

 

Advocacy: 
•  “the process or act of arguing or pleading for a cause 

or proposal” (Lee, 1998) 
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•  Separate personal and professional profiles to 
prevent blurring of professional boundaries (ACA 
Code of Ethics, H.6.a). 

 

•  Recognize boundary issues with social media (e.g. 
counselor/client, supervisor/supervisee). 

•  Counselor educators, supervisors, counselors, & 
students should refrain from sharing confidential 
information on social media. 

•  Know social media policies of your university, site, or 
agency.  Their policies may be stricter. 

•  Credit others when they have contributed to your 
scholarship and activity, even if the collaboration 
took place through social media (i.e. If someone 
gives you an idea on Twitter, credit them; ACA, G.5). 

•  Stay up to date with ethical codes. Social media was 
only recently addressed by ACA’s code, and others 
will likely follow suit in their next version. 

Counseling & Mental Health Hashtags 
Hashtag Description / Chat time 

#scchat School Counselor Chat 
1st Tuesday of each month at 8pm EST 

#mhchat Mental Health Chat 
Wednesdays at 3pm EST 

#SCcrowd School Counselor Crowd (International) 
2nd Wednesday of each month at 8pm EST 

#yourMH Your Mental Health  
Fridays at 12:00pm EST 

Other Hashtags 
#escchat: Elementary School Counselor chat 
#psycchat: Psychology chat 
#emchat: Enrollment management chat 
#PSCchat: Principal/School Counselor chat  
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Applying Trusty & Brown to Social Media 
Advocacy in Counselor Education 

Step 1:  Developing advocacy dispositions 
•  Identifying professional stance on a specific issue 
•  Recognizing professional role for social advocacy 
•  Considering ethical implications 
•  Honoring importance of empowering stakeholders 
  
Step 2: Develop advocacy relationships & knowledge 
•  Using social media platforms (e.g. Facebook groups, 

Twitter chats) to network and build relationships and 
identify target audience (e.g. general public/voters, 
legislators/policy makers) 

•  Connecting with existing groups and campaigns 
•  Recognizing parameters of current professional 

position (i.e. what will my job allow me to do?).  
•  Identifying the level where advocacy must occur 
  
Step 3:  Define the advocacy problem 
•  Note that this step occurs after developing 

dispositions, knowledge, and a network 
•  The problem must be agreed upon to ensure that 

stakeholders are advocating for the same thing.   
•  Social media can assist in gathering opinions and 

collaborating to develop the definition of the 
problem (e.g. Google Hangout meetings, Twitter) 

  
 
 
Steps 4 and 5:  Develop & implement action plans 
•  Plans will be driven by dispositions, knowledge, 

relationships, and collective problem definition 
•  Social media platforms can be utilized creatively 

within the parameters of ethics and agency policy 
•  Sample social media strategies:   

•  launching a campaign hashtag (Twitter/
Facebook/Instagram) 

•  drafting a public blog (Weebly/Blogger) 
•  creating PSA videos (Youtube) 
•  hosting an online chat/meeting (Twitter/

Google Hangouts) 
  
Steps 6 & 7:  Evaluate & Celebrate/Regroup 
•  What worked/did not work?  
•  If efforts were successful, share results and 

celebrate contributions 
•  If efforts were unsuccessful, determine next steps, 

support those involved, and regroup 
•  Various social media platforms can be helpful in 

these stages 

ACA Advocacy Competencies (2002) 
•  Advocacy occurs within a continuum of “acting with” 

to “acting on behalf” and on a continuum of 
microlevel to macrolevel. 

•  Social media advocacy is better suited for the 
community and public arena levels (more 
macrolevel) and can involve providing information to 
the public and engaging with alliances for change 

CSI National Plan  
for Professional Advocacy (1998) 

Six Themes: 
1.  Counselor Education 

2.  Intra-professional Relations 

3.  Marketplace Recognition 

4.  Inter-professional Issues 

5.  Research 

6.  Prevention / Wellness 

•  “Without advocacy for both counselors and their 
clients, neither is meaningful” (CSI, 1998). 

•  Focusing solely on client advocacy may assist clients 
but does not guarantee client access to counselors. 

•  Focusing solely on counselor advocacy does not 
address client issues. 

Trusty & Brown’s (2005) Model 
•  Designed originally for school counselors 

•  Identified necessary competencies for advocacy: 

•  Dispositions:  advocacy disposition, family 
support/empowerment disposition, social 
advocacy disposition, ethical disposition 

•  Knowledge: resources, parameters, dispute 
resolution mechanisms, advocacy models, 
systems change 

•  Skills: communication, collaboration, 
problem assessment, problem solving, 
organization, self-care 

•  Outlined a step-by-step outline of the advocacy 
process: 

1.  Develop advocacy dispositions  

2.  Develop advocacy relationships & advocacy 
knowledge 

3.  Define the advocacy problem 

4.  Develop action plans 

5.  Implement action plans 

6.  Make an evaluation 

7.  Celebrate or regroup 


